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Education Information

Doctorate, Ankara University, Sosyal Bilimler Enstitiisii, Isletme (Dr), Turkey 2007 - 2011

Postgraduate, Ankara University, Sosyal Bilimler Enstitiisii, isletme (Y1) (Tezli), Turkey 2005 - 2007

Undergraduate, Ihsan Dogramaci Bilkent University, Faculty Of Business Administration, Department Of Business, Turkey
2000 - 2005

Dissertations

Doctorate, Pazar olusturmada isletme sinirlarinin etkileri, Ankara University, Sosyal Bilimler Enstitiisii, Isletme (Dr),
2011

Postgraduate, Finansal hizmet isletmelerinde marka degeri belirleyicilerinin ¢alisanlar 6zelinde degerlendirilmesi,
Ankara University, Sosyal Bilimler Enstitiisii, Iisletme (YI) (Tezli), 2007

Research Areas

Marketing, Entrepreneurship and Innovation Management

Academic Titles / Tasks

Associate Professor, Ankara University, Siyasal Bilgiler Fakiiltesi, sletme Béliimii, 2019 - Continues
Assistant Professor, Ankara University, Siyasal Bilgiler Fakiiltesi, Isletme Boliimii, 2012 - 2019
Research Assistant, Ankara University, Siyasal Bilgiler Fakiiltesi, Isletme B6liimii, 2009 - 2012

Courses

Marketing Management, Undergraduate, 2023 - 2024, 2022 - 2023

Bankacilik Pazarlamasi, Postgraduate, 2023 - 2024, 2022 - 2023, 2021 - 2022

Macromarketing, Postgraduate, 2023 - 2024, 2022 - 2023, 2019 - 2020, 2018 - 2019, 2017 - 2018
Hizmet Pazarlamasi, Postgraduate, 2022 - 2023


tel:+90 312 595 1295

Introduction to Marketing, Undergraduate, 2023 - 2024, 2022 - 2023

Arastirma Yontemleri, Doctorate, 2023 - 2024, 2022 - 2023

Pazarlama Arastirmasi, Undergraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018,
2016 -2017,2015-2016,2014 - 2015

MakroPazarlama, Postgraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020

Principles of Marketing, Undergraduate, 2022 - 2023

Pazarlama ilkeleri, Undergraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015
-2016,2014 - 2015

Pazarlama Yonetimi, Undergraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018,
2016 -2017,2015-2016,2014 - 2015

Principles of Marketing, Undergraduate, 2016 - 2017, 2015 - 2016, 2014 - 2015

Advising Theses

SABAH CELIK $., Sosyal girisimcilik niyeti modeli: Tiirkiye 6rnegi, Postgraduate, E.KAYA(Student), 2021

SABAH CELIK §., The relationship between open innovation, organizational culture and social networks: A study in
Turkish it sector, Doctorate, S.KASALAK(Student), 2020

SABAH CELIK §., Analyzing the behavioral intention of individual banking customers in the framework of technology
acceptance model, Doctorate, HPACAN(Student), 2019

SABAH CELIK §., Bireylerin diirtiisel satin alma niyetinde gerceveleme etkisi, Postgraduate, ADURAN(Student), 2018
SABAH CELIK §$., Orijin iilke imaji ve sosyal medya faaliyetlerinin miisteri degeri araciigiyla satin alma niyeti ve sadakat
egilimine etkisi, Postgraduate, M.ABUDUGAYITI(Student), 2016

SABAH CELIK §., Internet perakendeciliginde giivenin satin alma niyeti iizerende etkisi, Postgraduate,
[.ZHADKO(Student), 2014

Published journal articles indexed by SCI, SSCI, and AHCI

I. The Impact of Cognition on New Value Creation within the Institutional Theory Perspective

SABAH CELIK S., Kocak A.
ENTREPRENEURSHIP - PRACTICE-ORIENTED PERSPECTIVES, pp.103-122, 2016 (SSCI)

II. Entrepreneurial Intention: Theory of Planned Behaviour and the Moderation Effect of Start-Up
Experience
Sabah Celik S.
ENTREPRENEURSHIP - PRACTICE-ORIENTED PERSPECTIVES, pp.87-101, 2016 (SSCI)

III. The Impact of Cultural Openness, Religion, and Nationalism on Entrepreneurial Intensity: Six
Prototypical Cases of Turkish Family Firms
Sabah Celik S., Carsrud A. L., Kocak A.
JOURNAL OF SMALL BUSINESS MANAGEMENT, vol.52, no.2, pp.306-324, 2014 (SSCI)

Articles Published in Other Journals

I. Pazarlama ve Yeni Materyalizm
BURAN i, SABAH CELIK S.
Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.17, no.2, pp.561-586, 2024 (Peer-Reviewed Journal)
II. Siirdiirilebilir tiketim egilimi ekseninde Kolektif Psikolojik Sahiplik ve Cevresel Degerlerin
incelenmesi
SABAH CELIK §., YASA OZELTURKAY E.

Cukurova Universitesi Sosyal Bilimler Enstitiisii Dergisi, 2024 (Peer-Reviewed Journal)
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IV.
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XIL.

XIIL

XIV.

XV.

XVIL

The relation between donation motivations and the meaning in life

SABAH CELIK ., OFLAZOGLU DORA S.

JOURNAL OF ISLAMIC MARKETING, 2024 (ESCI)

“Gecekondu Varken AnkaraGii¢siiz Kalmaz”: Genigletilmis Benlik Kurami ve Tiiketim Baglaminda
Futbol Taraftarhg:

Sabah Celik §.

Cankir1 Karatekin Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.10, no.2, pp.509-547, 2020 (Peer-
Reviewed Journal)

AVATARIN KADAR KONUS: FARKLI OLMA iHTIiYACI VE MATERYALIZM EGILIMININ GENISLETILMIS
BENLIK UZERINDEKI ETKISi

Oflazoglu S., Sabah Celik S.

Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.13, no.1, pp.119-144, 2020 (Peer-Reviewed Journal)
Futbol Taraftarligi ve Nefret Kavramlarinin MarkaNefreti Kapsaminda Ele Alinmasi:
AnkaragiiciiTaraftarlarinin Begsiktas Nefreti

SABAH CELIK §.

Tiiketici ve Tiiketim Arastirmalari Dergisi, vol.11, no.2, pp.321-356, 2019 (Peer-Reviewed Journal)

Bireysel Miisterilerin Mobil Bankacilik Kullanim Niyetini Etkileyen Faktorler

Pagan Ozcan H., Sabah Celik §., Ozer A.

Cankir1 Karatekin Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.9, no.2, pp.149-180, 2019 (Peer-
Reviewed Journal)

Kizim Olmadan Asla: Anne Kiz Tiketim Pratikleri ve Narsisizm Kapsaminda Degerlendirilmesi
SABAH CELIK S.

ANADOLU UNIVERSITESI SOSYAL BiLIMLER DERGISI, vol.19, no.1, pp.137-154, 2019 (Peer-Reviewed Journal)
Ben Kendim ve Avatarim: Sanallik ve Gergeklik Arasinda Tiiketim Sahip Olunanlar ve Kisisel Benlik
Sabah S.

Tiiketici ve Tiiketim Arastirmalari Dergisi, vol.9, no.1, pp.117-154, 2017 (Peer-Reviewed Journal)

Pirlantam Olmadan Asla: Kadinlarin Bireysel Kimlik ve Pirlanta Evlilik Yiizigii iliskileri

Sabah §.

Anadolu Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.17, no.2, pp.67-84, 2017 (Peer-Reviewed Journal)
The impact of self-construal and self-concept clarity on socially motivated consumption: The
moderating role of materialism

Sabah Celik S.

JOURNAL OF GLOBAL SCHOLARS OF MARKETING SCIENCE, vol.27, no.1, pp.31-45, 2017 (ESCI)

"Besiktas Sen Bizim Her Seyimizsin": Tiketim ve Kutsallik Baglaminda Taraftarlik

SABAH §.

Eurasian Business & Economics Journal, vol.2, no.2, pp.541-558, 2016 (Peer-Reviewed Journal)

Travmatik Siiregclerde Yasanan Sahiplik Kayiplari ve Benlik Asinmasi

OFLAZOGLU S, SABAH §.

Dokuz Eyliil Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.18, no.2, pp.319-341, 2016 (Peer-Reviewed Journal)
Kimlik ve Tiiketim iliskisini Tersinden Diisiinmek: Liiks Uriinlerin Taklitleri ile Kimlik Olusturma
SABAH §.

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, vol.5, no.1, pp.53-78, 2013 (Peer-Reviewed Journal)

Miisterilerin Calisanlarin Sorunlarina Yonelik Tutumlari ve Miisteri Sadakati modeli etkilesimi
Sabah §.

Marmara Universitesi iktisadi Idari Bilimler Fakiiltesi Dergisi, vol.33, no.2, pp.421-451, 2012 (Peer-Reviewed
Journal)

Sosyal Aglarin Etkisinde Din ve Girigimci Odaklilik iliskisi

SABAH §., OFLAZOGLU S.

Van Yiiziincii Y1l Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.23, no.Kis, pp.132-164, 2012 (Peer-Reviewed
Journal)

Ekolojik Feminizm Baglaminda Kadinlarin Tiiketici Olarak Pazarda Yabancilagmasi



Sabah §.
Cankir1 Karatekin Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.1, no.1, pp.85-104, 2011 (Peer-
Reviewed Journal)
XVIII. isletme Sinirlarinin Girigimci Faaliyetle Yeniden Yapilandirilmasi: Yeni Pazar Olusturma
Sabah §., Ozer A.
ANKARA UNIVERSITESI. SIYASAL BILGILER FAKULTESI DERGISI, vol.66, no.2, pp.93-120, 2011 (Peer-Reviewed

Journal)

Books & Book Chapters

I. Introductory Chapter: From Traditional to Digital Storytelling
SABAH GELIK §.
in: Digital Storytelling - Content and Application, Sabah, $enay, Editor, Intech, pp.1-5, 2023
II. Sembolik Tiiketim

SABAH GELIK §.
in: Tiiketimin Oteki Yiizii, Sezen Bozyigit, Editor, Gazi Kitabevi, Ankara, pp.67-93, 2021

III. Introductory Chapter: Studying Tourism
Sabah Celik §.
in: Tourism-Perspectives and Practices, senay sabah, Editor, Intech, London, pp.1-5, 2019

IV. Introductory Chapter: Studying Tourism
Sabah Celik S. (Editor)
in: Tourism-Perspectives and Practices, Senay sabah, Editor, Intech, London, pp.1-5, 2019

V. Introductory Chapter: Consumer Behavior in New Era
Sabah Celik §.
in: Consumer Behavior - Practice Oriented Perspectives, senay sabah, Editor, Intech, London, pp.3-5, 2017

VI. Introductory Chapter: Consumer Behavior in New Era
Sabah §. (Editor)
in: Consumer Behavior - Practice Oriented Perspectives, SABAH,SENAY, Editor, INTECH, London, pp.3-5,2017

VII. The Impact of Cognition on New Value Creation within the Institutional Theory Perspective
SABAH §., KOCAK F. A.
in: Entrepreneurship: Practice Oriented Perspectives, Mario Franco , Editor, InTech, pp.103-122, 2016
VIII. Entrepreneurial Intention: Theory of Planned Behaviour and the Moderation Effect of Start-Up

Experience
SABAH §.
in: Entrepreneurship: Practice Oriented Perspectives, Mario Franco , Editor, InTech, pp.87-101, 2016

IX. Pazar Olusturma isletme Simirlarinin Etkileri
SABAH §.
Siyasal Kitabevi, Ankara, 2013

X. Tiiketicileri Yenilikler Karsisindaki Tutumlari
Sabah §.
in: Tiiketim Bilinci ve Bilingli Tiiketici, Meltem Nurtanis Velioglu, Editor, Anadolu Universitesi Acikégretim Fakiiltesi
Yayini, Ankara, pp.76-96, 2013

XI. Telefonla Satis Siireci ve Teknikleri
SABAH §., OFLAZOGLU S.
in: Satis Yonetimi ve Telefonda Satis, Sinan Aydin, Editor, Anadolu Universitesi Acikégretim Fakiiltesi Yaymni,
Ankara, pp.172-197, 2013

Refereed Congress / Symposium Publications in Proceedings



I. Unveiling the Dynamics of Sharing Economy Services: A Study on Consumer Benefits, Psychological
Ownership, and Consumer Engagement
BURAN 1., SABAH CELIK §., EKINCI Y., KOCAK F. A.
The Conference on Managing Tourism Across Continents 2024, Turkey, 1 - 04 May 2024
II. Bozkirin Tezenesinden Kiiltiirel Mirasa Neset Ertas: Kiiltiirel 0zdeslesmenin Kiiltiirel Katilim
Uzerindeki Etkisi
DINCER 0. BURAN 1., SABAH GELIK S., OZER M., OZER A.
26. Pazarlama Kongresi, Kirsehir, Turkey, 23 June 2022
IIl. Bozkirin Tezenesinden Kiiltiirel Mirasa Neset Ertas: Kiiltiirel Ozdeslesmenin Kiiltiirel Katilim
Uzerindeki Etkisi, Psikolojik Sahipligin Diizenleyici Rolii
Dinger 0., BURAN I, SABAH CELIK S., OZER M., OZER A.
26. PPAD PAZARLAMA KONGRESI, Kirsehir, Turkey, 23 - 25 June 2022
IV. “Feminizm Cok Giizel Gelsene: Feminist Cevrimici Kolektif Eylemlere Katilmayanlar Uzerine Bir
Tipoloji Denemesi
Buran I, Sabah Celik S., Kocak F. A.
26. PPAD PAZARLAMA KONGRESI, Kirsehir, Turkey, 23 June 2022
V. Cevresel Degerler, Benlik ve Kisisel Normlarin Siirdiiriilebilir Tiiketim Egilimi ve Odamonik Mutluluk
Uzerindeki Etkisi
Sabah Celik S., Yasa Ozeltiirkay E.
26. PPAD PAZARLAMA KONGRESI, Kirsehir, Turkey, 23 June 2022
VL. “Vermek” Hayata Anlam Katar Mi1? Bagis Motivasyonlar1 ve Hayatin Anlamu iligkisinin Oz Belirleme
Teorisi Kapsaminda Incelenmesi
SABAH CELIK S, OFLAZOGLU DORA S.
25. PPAD PAZARLAMA KONGRESI, Ankara, Turkey, 30 June - 03 July 2021
VII. “Kadin kadindir, ¢igek babandir”: Feminist Kolektif Eylem ve Sosyal Medya Katilim iliskisi
BURAN I, SABAH GELIK ., KOCAK F. A.
25. PPAD PAZARLAMA KONGRESI, Ankara, Turkey, 30 June 2021
VIII. Avatarin Kadar Konus: Farkli Olmaihtiyaci ve Diisiinme fhtiyacinin Genisletilmis Benlik Uzerindeki
Etkisi
OFLAZOGLU S, SABAH GELIK S.
PPAD PAZARLAMA KONGRESI, Turkey, 1 - 04 May 2019, pp.401
IX. “Ankara’nin Bebesi Gii¢li Olur”: Taraftarlik ve Marka Nefreti Kapsaminda Ankaragii¢li Olmak
SABAH CELIK S.
23. PPAD PAZARLAMA KONGRESI, Kocaeli, Turkey, 27 June 2018
X. The Effect of Need for Uniqueness and Need for Cognition on Extended Self
SABAH §., OFLAZOGLU S.
Innovation and Global Issuesin Social Sciences(Inglobe), 26 April - 29 June 2017
XI. Kizim Olmadan Asla: Anne Kiz Tiiketim Pratikleri Ve Narsisizm Kapsaminda Degerlendirilmesi
SABAH §.
16. Ulusal isletmecilik Kongresi, Turkey, 4 - 06 May 2017
XII. Farklh Olma fhtiyac1 ve Diisiinme ihtiyacinin Genisletilmis Benlik Uzerindeki Etkisi
SABAH CELIK §., OFLAZOGLU S.
Innovation and Global Issues in Social Sciences, Turkey, 27 - 29 April 2017
XIII. "Besiktas Sen Bizim Her Seyimizsin": Tiiketim ve Kutsallik Baglaminda Taraftarlik
SABAH §.
15. Ulusal isletmecilik Kongresi, Turkey, 26 - 28 May 2016
XIV. Kimlik ve Tiiketim iligkisini Tersinden Diisiinmek: Liiks Uriinlerin Taklitleri ile Kimlik Olusturma
SABAH §.
18. Ulusal Pazarlama Kongresi, Turkey, 19 - 22 June 2013
XV. Olgiim Modelleri: Temel Kavramlar, Yaklasimlar
Kocgak F. A, Sabah §.



3. Alternatif Arastirma Yontemleri Sempozyumu, Ankara, Turkey, 7 - 08 May 2013
XVI. Shifting the Boundaries with Entrepreneurial Activities New Market Creation
SABAH §., Schindehutte M., KOCAK F. A.
25th Research Symposium on Marketing, Entrepreneurship and Entrepreneurship Education, 10 - 12 August 2011,
pp-54-65

Metrics

Publication: 49
Citation (WoS): 54
Citation (Scopus): 33
H-Index (WoS): 3
H-Index (Scopus): 1
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