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What does rejection look like? A photovoice study on emotions and coping regarding manuscript
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Argan M., Ding H., Argan M. T., OZER A.

Current Psychology, vol.43, no.17, pp.15983-16001, 2024 (SSCI)

Identification and emotional attachment in higher education: antecedents and consequences
OZER M., OZER A, Kocak A.

JOURNAL OF MARKETING FOR HIGHER EDUCATION, vol.33, no.2, pp.264-288, 2023 (SSCI)

Does celebrity attachment influence brand attachment and brand loyalty in celebrity endorsement?
A mixed methods study

OZER M., OZER A,, Ekinci Y., Kocak A.

PSYCHOLOGY & MARKETING, vol.39, no.12, pp.2384-2400, 2022 (SSCD)

The delicate balance of social influences on consumption: A comprehensive model of consumer-
centric fear of missing out

Argan M., TOKAY ARGAN M., Aydinoglu N. Z., 0ZER A.

PERSONALITY AND INDIVIDUAL DIFFERENCES, vol.194, 2022 (SSCI)

Comparing the antecedents of boycotts and buycotts: mediating role of self-esteem on subjective
well-being and the moderating effects of materialism

OZER M., OZER A, Kocak A.

JOURNAL OF MARKETING MANAGEMENT, vol.38, no.17-18, pp.1873-1906, 2022 (SSCI)

Locked Lives! A Netnographic Study on Virtual Community of Patients With Spinal Cord Paralysis in
Turkey

ARGAN M, TOKAY ARGAN M,, OZER A.

INTERNATIONAL JOURNAL OF QUALITATIVE METHODS, vol.15, no.1, 2016 (SSCI)

Determinants of market orientation in accounting firms

OZER A, Kogak A, CELIK 0.

Marketing Intelligence and Planning, vol.24, no.6, pp.591-607, 2006 (SCI-Expanded)
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Markaya Baglanmanin Onciilleri ve Yeniden Satin Alma Egilimi Uzerindeki Etkisi: Pozitif ve Negatif
Baglanma

GENC E, Erdem Kurt A., OZER A.

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, vol.14, no.1, pp.143-188, 2022 (Peer-Reviewed Journal)
VEJETARYEN OLMAK YA DA OLMAMAK: NETNOGRAFIK PERSPEKTIFTEN VEGAN-VEJETARYEN SANAL
TOPLULUKLARI

YETIM G., BURAN I, ARGAN M., OZER A.

Dokuz Eyliil Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.23, no.3, pp.1193-1217, 2021 (Peer-Reviewed
Journal)

Gosterisci Tiiketimin Kokenleri: Benlik, Sosyal Statii ve Tiiketici Materyalizmi

TOPCU U. C.,, EROGLU U, OZER A.

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, vol.12, no.1, pp.151-185, 2020 (Peer-Reviewed Journal)
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Bireysel Miisterilerin Mobil Bankacilik Kullanim Niyetini Etkileyen Faktorler

Pagan Ozcan H., Sabah Celik §., Ozer A.

Cankir1 Karatekin Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.9, no.2, pp.149-180, 2019 (Peer-
Reviewed Journal)

BENLiK UYUM TEORiSi CERCEVESINDE MARKAYABAGLANMANIN ONCULLERI VE
BAGLANMASADAKAT iLisKisi

OZER M., OZER A.

Pazarlama Teorisi ve Uygulamalari Dergis, vol.5, no.2, pp.247-276, 2019 (Peer-Reviewed Journal)
Investigation of the effect of fashion involvement and innovativeness on internet use in clothing
purchasing

OZER A., DINGER O.

internet Uygulamalari ve Yonetimi Dergisi, vol.10, no.2, pp.41-62, 2019 (Peer-Reviewed Journal)

"BATS ARE BLIND?" COGNITIVE BIASES IN RISK PERCEPTION OF ENTREPRENEURS

DOLARSLAN E. §., Kocak A, OZER A.

JOURNAL OF DEVELOPMENTAL ENTREPRENEURSHIP, vol.22, no.3, 2017 (ESCI)

Parasal Ve Parasal Olmayan Satis Tutundurmanin Marka Degerine Etkisi: Fayda-Uyum Teorisi
Cergevesinde Uriiniin Faydaci-Hedonik Ozelligi ile Uyum Ve Firsat Yatkinhg:1 Degiskenlerinin
Diizenleyici Roli

OZER M., OZER A.

Pazarlama Teorisi ve Uygulamalar1 Dergisi, vol.2, no.2, pp.51-90, 2016 (Peer-Reviewed Journal)

A Netnographic Study on Virtual Community of Patients with Spinal Cord Injury SCI in Turkey
TOKAY ARGAN M., ARGAN M,, OZER A.

Journal of Internet Applications Management, vol.7, no.1, pp.31-43, 2016 (Peer-Reviewed Journal)

Parasal ve Parasal Olmayan Satis Tutundurmanin Marka Degerine Etkisi Pazarlama Teorisi ve
Uygulamalari Dergisi

OZER M,, OZER A.

Pazarlama Teorisi ve Uygulamalari Dergisi, vol.2, no.2, pp.51-90, 2016 (Peer-Reviewed Journal)

Hizmet Kalitesi Tatmin ve Gu venin Daha Fazla Odeme Egilimi Uzerindeki Etkileri

DOLARSLAN E. §., OZER A.

Anadolu Universitesi Sosyal Bilimler Dergisi, vol.14, no.1, 2014 (Peer-Reviewed Journal)

Gosteris amagh iiriinlerin satin alinmasinda iilke orijini ve tiiketici etnosentrizminin etkisi

OZER A, DOVGANIUC O.

Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.6, no.11, 2013 (Peer-Reviewed Journal)

Markaya Yénelik Tutumun Sponsorluk Sonrasi Marka imaji1 Ve Satin Alma Egilimi Uzerindeki Etkisi
OZER A.

Hacettepe Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.29, no.2, 2011 (Peer-Reviewed Journal)
Avm Cevresinin Avm imaji1 Uzerindeki Etkisi Miisteri Duygular1 ve Algilanan Kalitenin Rolii Hazc1 ve
Faydaci Alis Veris Degerleri Arasindaki Farkhiliklar

CIFCi S, OZER A, KOCAK F. A.

Marmara Universitesi SBE Oneri Dergisi, vol.9, n0.36, 2011 (Peer-Reviewed Journal)

isletme Sinirlarinin Girisimci Faaliyetle Yeniden Yapilandirilmasi: Yeni Pazar Olusturma

Sabah §., Ozer A.

ANKARA UNIVERSITESI. SIYASAL BILGILER FAKULTESI DERGIS], vol.66, no.2, pp.93-120, 2011 (Peer-Reviewed
Journal)

Consumer Brand Equity in a Cross-cultural Replication: An Evaluation of a Scale

Kocak A, Abimbola T., Ozer A.

JOURNAL OF MARKETING MANAGEMENT, vol.23, no.1-2, pp.157-173, 2007 (Peer-Reviewed Journal)

Siddet icermeyen Bir Eylem Olarak Dolayh Tiiketici Boykotlarinin Olusum Siireci ve Tiirkiye I¢in
Degerlendirme

BALIKCIOGLU B., KOCAK F. A, OZER A.

Ankara Universitesi Siyasal Bilgiler Fakiiltesi Dergisi, vol.62, no.3, 2007 (Peer-Reviewed Journal)
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Tiirk Seyircilerin Formula 1 Turkey Grand Prix Sponsor Markalarin1 Hatirlamaya Yoénelik Tutumlari
ve Marka Hatirlama Diizeyleri

ARGAN M., SUHER H. K., OZER A.

istanbul Universitesi iletisim Fakiiltesi Dergisi, vol.27, no.1, 2007 (Peer-Reviewed Journal)
Coopetition as a Small Business Strategy Implications for Performance

MORRIS M., KOCAK F. A., OZER A.

Journal of Small Business Strategy, vol.18, no.1, pp.35-55, 2007 (Peer-Reviewed Journal)
Kiiresel Uriinler ve Markalar

OZER A.

Yiiksel Kog¢ Yalkin’a Armagan, no.590, 2006 (Peer-Reviewed Journal)

Licensed team merchandise buying behavior: A study on Turkish fans

OZER A, Argan M.

Innovative Marketing, vol.2, no.4, pp.117-130, 2006 (Scopus)

Kiigiik isletmelerde Ortaklasa Rekabet

OZER A.

Pazarlama ve iletisim Kiiltiirii Dergisi, vol.5, no.15, 2006 (Peer-Reviewed Journal)
Elektronik Spor Tiirkiye deki Siber Sporcularin Tutum ve Davranislari

ARGAN M,, OZER A., AKIN E.

Spor Yonetimi ve Bilgi Teknolojileri Dergisi, vol.1, no.2, 2006 (Peer-Reviewed Journal)
Muhasebe Firmalarinda Pazar Odaklilik ve iliskisel Pazarlama

OZER A.

Muhasebe ve Denetime Bakis, vol.5, no.17, 2006 (Peer-Reviewed Journal)

Kaynak Temelli Yaklasimda Pazarlama Kabiliyetinin Boyutlar:

KOCAK F. A, OZER A, GUREL E.

Hacettepe Universitesi, Iktisadi ve idari Bilimler Fakiiltesi Dergisi, vol.23, no.1, 2005 (Peer-Reviewed Journal)
Kiigiik isletmeler Pazarlamanin Neresinde Pazar Odaklilik ve iliskisel Pazarlama
KOCAK F. A, OZER A.

Pazarlama ve fletisim Kiiltiirii Dergisi, vol.4, no.14, 2005 (Peer-Reviewed Journal)

Uriin Hattinda Olumsuz Etkilesmenin Engellenmesine Yonelik Olarak Uriin Sunumunun Zamanlamasi
OZER A, KOCAK F. A.

Pazarlama ve fletisim Kiiltiirii Dergisi, vol.3, no.7, 2004 (Peer-Reviewed Journal)
Pazarlama ile ilgili Kararlarda Faaliyet Tabanh Maliyetlemenin Etkisi

OZER A.

Muhasebe ve Denetime Bakis, vol.4, no.13, 2004 (Peer-Reviewed Journal)
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E-Magaza Tasarim,

OZMEN M,, SEVIM N,, YILMAZ C., TURAN N., OZER A.,, AKAR E., ER i, KAYABASI A.

in: E-Perakendecilik, Ersoy Arca, N.Figen, Editor, Anadolu Universitesi, Eskisehir, pp.65-83, 2019

Esnaf ve Sanatkarlar Ozelinde Sektér Analizleri (Bakim, Saglik ve Temizlik Hizmetleri Sektérii)
SAYILGAN G., OZER A, 0ZGUL C. G., KAYA A.

T.C. Ticaret Bakanhg: Yayinlari, 2018

Esnaf ve Sanatkarlar Ozelinde Sektoér Analizleri Projesi BAKIM, TEMIZLIK VE SAGLIK SEKTORU
SAYILGAN G., OZER A, 0ZGUL C. G.,, KAYA A.

T.C. Ticaret Bakanlig1 Yayinlari, Ankara, 2018

Bir Marka Stratejisi Uriin Hattinin Genisletilmesi

OZER A.

Siyasal Kitabevi, Ankara, 2016

The Participation of Soccer Spectators During Matches: A Research on Fenerbahce’s Fans in Turkey



VI

Suher H. K, Argan M., Ozer A.

in: International Research on Sports Economics and Production Athens Institute for Education and Research,
Gregory T. Papanikos, Editor, International Research on Sports Economics and Production, Athens Institute for
Education and Research, Athens, pp.79-94, 2005

The Participation of Soccer Spectators During Matches: A Research on Fenerbahce’s Fans in Turkey
SUHER H. K, ARGAN M,, OZER A.

in: International Research on Sports Economics and Production Athens Institute for Education and Research,
Gregory T. Papanikos, Editor, International Research on Sports Economics and Production, Athens Institute for
Education and Research, Atina, pp.79-94, 2005

Refereed Congress / Symposium Publications in Proceedings
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IX.

Bozkirin Tezenesinden Kiiltiirel Mirasa Neset Ertas: Kiiltiirel Ozdeslesmenin Kiiltiirel Katihm
Uzerindeki Etkisi

DINGER 0. BURAN I, SABAH CELIK §., OZER M., OZER A.

26. Pazarlama Kongresi, Kirsehir, Turkey, 23 June 2022

Bozkirin Tezenesinden Kiiltiirel Mirasa Neset Ertas: Kiiltiirel Ozdeslesmenin Kiiltiirel Katihim
Uzerindeki Etkisi, Psikolojik Sahipligin Diizenleyici Rolii

Dinger 0. BURAN I, SABAH GELIK S., 0ZER M., OZER A.

26. PPAD PAZARLAMA KONGRESI, Kirsehir, Turkey, 23 - 25 June 2022

Markaya Baglanmanin Karanlik Tarafi: Diirtiisel Satin Alma Yoluyla Negatif Kigisel Iyi Olusa Gotiiren
Kritik Aracilar

OZER M., BURAN 1, GENC E., OZER A.

26. Pazarlama Kongresi, Kirsehir, Turkey, 23 June 2022

Kiskanglik, Utang, FOMO Ve TikTok Katilim1 Arasindaki Iliskiler: Heyecan Ve UNOnemli Mi?

BURAN I, ARGAN M., OZER A, TOKAY ARGAN M.

3. Uluslararasi Rekreasyon ve Spor Yonetimi Kongresi, Antalya, Turkey, 16 May 2022

Sosyal Medya Katilim1 Kullanicilar1 Mutlu Eder Mi: Sosyal Medya Fenomenlerinin Takipgileriyle Olan
iliskilerinde Benlik-Uyumu ve Para-Sosyal iliskinin Roli

OZER M,, OZER A, KOCAK F. A.

25. Pazarlama Kongresi, Ankara, Turkey, 03 July 2021, vol.724, pp.581-598

Nostaljinin Marka Mutluluguna Etkisi: Marka Katilim1 ve Benlik Kurgusunun Roli

GENC E., OZER A.

25. Pazarlama Kongresi, Ankara, Turkey, 30 June - 01 July 2021, vol.724, pp.781-802

IMPACT OF THEENVIRONMENTAL VARIABLES ON ATTITUDES TOWARD SUSTAINABLEFASHION
PRODUCTS THE ROLE OF SOCIAL MEDIA ENGAGEMENT

GENC E,, Dinger 0., OZER A.

European Marketing Academy, Annual EMAC Conference, 26 - 29 May 2020

CREATING BRAND LOVE AND BRAND EQUITY THROUGH THEEFFECT OF SOCIAL MEDIA MARKETING
ACTIVITIES ONBRAND ENGAGEMENT AND BRAND INTIMACY

OZER A, BURAN i, KOCAKF. A, OZER M.

European Marketing Academy, 49th Annual Marketing Conference, 26 - 29 May 2020

A DIFFERENT PERSPECTIVE ON CELEBRITY ATTACHMENTWITH SELF-CONGRUENCE THEORY:
INVESTIGATING THECONSUMER-CELEBRITY-BRAND RELATIONSHIP WITH ITSPOSITIVE AND
NEGATIVE OUTCOMES

OZER M., OZER A. KOCAK F. A.

European Marketing Academy, 49th Annual Marketing Conference, 26 - 29 May 2020

Creating Brand Love and Brand Equity Through the Effect of Social Media Marketing Activities on
Brand Engagement and Brand Intimacy

OZER A, BURAN I, KOCAKF. A, OZER M.
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Annual European Marketing Academy Conference, Budapest, Hungary, 26 May 2020

KOLEKTIF BENLIiK SAYGISININ GOSTERiS AMAGLI TUKETIM VE MODA ILGILENIMiUZERINDEKi
ETKIsi

Dincer 0., OZER A.

5. ULUSLARARASI EKONOMI YONETIMI VE PAZAR ARASTIRMALARI KONGRESI, Turkey, 26 - 27 September 2019
The Effect Of Brand Jealousy, Brand Love And Brand Image On Consumer Engagement

BURAN I, KOCAK F. A, OZER A.

28th CIMAR 2019 International Conference, 17 - 20 June 2019

Comparing the Self-Related Motivations of Boycott and Buycott: The Moderator Effects of Anti
Consumption and Materialism

OZER M., OZER A, KOCAK F. A.

28th CIMAR 2019 International Conference, 17 - 20 June 2019

The Effect Of Brand Jealousy Brand Love And Brand Image On Consumer Engagement

OZER A., BURAN I, KOCAK F. A.

28th CIMAR 2019 International Conference , 2019, United States Of America, 19 June 2019

Marka ile Ozdeslesme ve Duygusal Baglanma: Bir Marka olarak Mekteb-i Miilkiye

OZER M., OZER A, KOCAK F. A.

24. Pazarlama Kongresi, Turkey, 1 - 04 May 2019

Bats are blind Cognitive Biases in Risk Perception of Entrepreneurs

DOLARSLAN E. ., KOCAK F. A, OZER A.

IAMB, International Academy of Management and Business, 2016 the 21st Conference, 18 - 20 May 2016

Sale and Competition Effect of Team Icons As Mascot and Nicknames Fan Based Study in Turkey
ARGAN M, TOKAY ARGAN M,, OZER A, DOLARSLAN E. §.

International Academic Conference on Management, Economics and Marketing in Budapest 2016, 15 - 16 April
2016

Knowledge and Experiences in Virtual Health Community A Netnography Study

ARGAN M, TOKAY ARGAN M,, OZER A.

Twelfth International Conference on Technology, Knowledge & Society, 18 - 19 February 2016

The Effect of Facebook User Involvement on Social Network Loyalty Mediating Role of Satisfaction
OZER A, ARGAN M,, TOKAY ARGAN M., DOLARSLAN E. S.

International Academic Conference on Management, Economics and Marketing in Budapest 2016, Budapest,
Hungary, 15 April - 16 February 2016

Locked Lives A Netnographic Study on Virtual Community of Patients with Spinal Cord Paralysis in
Turkey

TOKAY ARGAN M., ARGAN M,, OZER A.

21st Qualitative Health Research Conference, 19 - 21 October 2015

Big Data in Public Health Context of Social Marketing A Case Study Regarding The Ebola Outbreak
ARGAN M,, OZER A, TOKAY ARGAN M.

The 3rd IBEA-International Conference on Business, Economics and Accounting, 15 - 17 April 2015

The effect of mobile service quality dimensions on customer satisfaction

OZER A, TOKAY ARGAN M., ARGAN M.

9th International Strategic Management Conference Conference, 27 - 29 June 2013

A Study of Motivational Factors Associated With Peer to Peer P2P File Sharing

TOKAY ARGAN M., ARGAN M,, OZER A., KOSE H.

9th International Strategic Management Conference, 9th International Strategic Management Conference
Conference, 27 - 29 June 2013

Soccer Betting as a Tool of Team Marketing A Study on Turkish Bettors

ARGAN M,, OZER A., KOSE H.

8th Annual Conference of the Sport Marketing Association, 26 - 29 October 2010

Word of Mouth WOM in Health Care Marketing A Study on Dimensions of WOM towards Physicians
TOKAY ARGAN M., ARGAN M., OZER A.



6th International Strategic Management Conference, 8 - 10 July 2010
XXVI. Does The Event Make Difference for Marketing Purposes Attitudes of Turkish Audiences Toward
Formula One Sponsors
SUHER H. K., ARGAN M., OZER A.
IABD's 20th Annual Meeting, 3 - 05 April 2008
XXVIl. Game Players Attitudes Towards Product Placement in Computer Game A Case From Turkey
ARGAN M., SUHER H. K, OZER A., AKIN E., TOKAY ARGAN M.
Second International Symposium of New Technologies in Sports, 13 - 15 April 2007
XXVIII. Game Quality A Study on Turkish Game Players
OZER A., ARGAN M, SUHER H. K., AKIN E., TOKAY ARGAN M.
Second International Symposium of New Technologies in Sports, 13 - 15 April 2007
XXIX. Developing and Validating a Coopetition Scale for Turkish Small Business
KOGAK F. A, OZER A., MORRIS M.
Proc. 2. Workshop on Coopetition Strategy, 14 - 15 September 2006
XXX. Cin Tehdidine Yonelik Hazir Giyim Sektoriiniin Degerlendirilmesi
ULAS D., OZER A, KOCAK F. A.
10. Ulusal Pazarlama Kongresi, Turkey, 16 - 19 November 2005
XXXI. Elektronik Spor Tiirkiye deki Siber Sporcularin Tutum ve Davranislari
ARGAN M,, OZER A., AKIN E.
9.Uluslararasi Spor Bilimleri Kongresi, Turkey, 03 November 2006 - 05 November 2005
XXXII. Marka Degeri Belirleyicileri Bir Olgek Degerlendirmesi
KOCAK F. A, OZER A.
9. Ulusal Pazarlama Kongresi, Turkey, 6 - 08 October 2004

Supported Projects

OZER A., SAYILGAN G., Project Supported by Other Official Institutions, Esnaf ve Sanatkarlar Ozelinde Bakim, Temizlik ve
Saglk Sektorii Analizi Projesi, 2017 - Continues

Ozer A, TUBITAK Project, Sanal asistan entegrasyonunun mobil hizmet Kkalitesi ve tutum iizerinden tiiketici katilimi
tizerindeki etkisi: Tiirkiye ve Birlesik Krallik arasinda kiiltiirlerarasi bir karsilastirma, 2022 - 2023

Activities in Scientific Journals

Pazarlama ve Pazarlama Arastirmalari Dergisi, First Editor, 2019 - Continues

Scientific Refereeing

MANAGEMENT DECISION, National Scientific Refreed Journal, March 2024
STUDIES IN HIGHER EDUCATION, Journal Indexed in SSCI, March 2024

Metrics

Publication: 73
Citation (WoS): 157
Citation (Scopus): 56
H-Index (WoS): 6
H-Index (Scopus): 5
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